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RESULTS The impact of COVID -19 on Canada’s travel industry

Highlights of Survey Findings
Questons |

Qu: The majority of respondents are travel agents: 43% home-based versus 33% brick and mortar agents. The remaining one-quarter of respondents are either
management/administration or company representatives.

Q2: The large majority (86%) of respondents indicated they work in a travel agency, while the remaining survey participants identified themselves as a supplier.

Q3: Over half of the respondents (59%) indicated they work in organizations of between 1 and 30 employees.

Q4: Nearly two-thirds (61%) of respondents reported they are continuing their usual company activities to prepare for recovery following the COVID-19 crisis.

Qs: Nearly three-quarters (71%) of respondents reported that since January 2020, sales have dropped substantially by 81% to 100%.

Q6: Nearly half (47%) of respondents reported they do not use paid ads such as Google or Facebook ads. Just over one-quarter (27%) indicated they have now
stopped these ads, while 26% continue to use Google and Facebook ads. Only 2% increased their budget for these types of ads.

Q7: One quarter (25%) of respondents indicated they were definitely prompted by the COVID-19 situation to place more effort into their web presence or other
initiatives to reach customers; however, nearly 2 in 10 respondents say no efforts were made.

Q8: Nearly 9 in 10 respondents (85%) indicated a high awareness of federal and provincial programs in place to help their organizations through the crisis. Fifteen
percent said they were either partially aware, not sure or had absolutely no awareness.

Qo: Nearly half of respondents (42%) rated the governments favourably for the initiatives put in place to help organizations survive during the COVID-19 crisis.
Nearly one-quarter (21%) of respondents said these initiatives were extremely useful.

Qio: Almost all (91%) said “yes”, they expect to continue working in the travel industry after the crisis. This is a clear indication that travel industry professionals are not only
a resilient group but very optimistic about the future of the travel industry. Only 9% indicated they will not continue in the industry.

Qn1: The large majority (84%) gave Paxnews a favourable rating on the overall COVID-19 coverage provided to the trade.
Nearly half (46%) reported the coverage as being “excellent”.

Q12: Of the travel trade news outlets in English Canada providing coverage on the COVID-19 pandemic,
Paxnews received the highest overall rating by nearly half of the respondents (48%).

Q13: Over half (54%) of respondents reside in Ontario, while three in ten respondents live in western Canada.
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q1: The majority of respondents are travel agents: 43% home-based versus
33% brick and mortar agents. The remaining one-quarter of respondents are either
management/administration or company representatives.

Question: You are:

Home-based travel agent 43%
Bricks and Mortar travel agent _ 33%
Management and Administration 18%
Company Representative 7%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q2: The large majority (86%) of respondents indicated they work in a travel agency,
while the remaining survey participants identified themselves as a supplier.

Question: What sector do you work in?

Travel Agency
Tour Operator - 8%
Aviation 2%
Hotels and Resorts 2%
Cruise Line I 1%
Tourist Office I 1%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q3: Over half of the respondents (59%) indicated they work in organizations of

between 1 and 30 employees.

Question: What is the size of your organization?

0 to 1 employee 14%
2 to 10 employees |, 2o
11 to 30 employees 16%
31 to 50 employees 6%

51 to 100 employees _ 8%
101 to 200 employees - 4%

201 to 500 employees 6%

501 to 1000 employees _ 7%
1001 to 5000 employees _ 5%

More than 5000 employees 5%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q4: Nearly two-thirds (61%) of respondents reported they are continuing their usual
company activities to prepare for recovery following the COVID-19 crisis.

Question: How has COVID-19 affected your efforts within your organization?

We continue our efforts to prepare
61%
for recovery
We have reduced our activities _ 32%
0 10 20 30

We put our activities on hold 32%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Qs: Nearly three-quarters (71%) of respondents reported that since January 2020,
sales have dropped substantially by 81% to 100%.

Question: How much (in percentage) do you attribute to the drop in sales since January 2020?

0% - 10% 2%
11%-20% W 1%
21% - 30% 1%
31% - 40% 3%
41% - so% I 3%
51% - 60% [ 2%
61% - 70% 6%
71% - 80% [N 11%
81%-90% [N 24%

91% - 100% 47%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q6: Nearly half (47%) of respondents reported they do not use
paid ads such as Google or Facebook ads.

Just over one-quarter (27%) indicated they have now stopped these ads,
while 26% continue to use Google and Facebook ads. Only 2% increased their budget for
these types of ads.

Question: If you use paid ads, has your usage changed? (Google Ads, Facebook ads...etc)

We don’t use paid ads 47%

investments

Yes, and we have drastically

o 17%
reduced our media investments %

Yes, and we have slightly

- 5
decreased our media investments %

Yes, and budgets have remained
3%
unchanged

Yes, and we increased the budget I 1%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q7: One quarter (25%) of respondents indicated they were definitely prompted by the
COVID-19 situation to place more effort into their web presence or other initiatives to
reach customers; however, nearly 2 in 10 respondents say no efforts were made.

(rated on a scale of o to 5, where © means “no, not at all” and 5 means “definitely”)

Question: Has the COVID-19 situation prompted you to put more effort into your web presence or other initiatives to reach your customers?
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q8: Nearly 9 in 10 respondents (85%) indicated a high awareness of federal and
provincial programs in place to help their organizations through the crisis. Fifteen
percent said they were either partially aware, not sure or had absolutely no awareness.

Question: Are you aware of federal and provincial programs in place to help your organization through the crisis?

Yes, we are aware 85%
Yes, but partially aware - 10%
No, not sure 3%
No, not at all 1%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Qo: Nearly half of respondents (42%) rated the governments favourably for the
initiatives put in place to help organizations survive during the COVID-19 crisis.
Nearly one-quarter (21%) of respondents said these initiatives were extremely useful.

(rated on a scale of o to 5, where 0 means “not at all useful” and 5 means “extremely useful”)

Question: On a scale of o to 5, how do you feel the initiatives put in place by governments are useful for the survival of your organization?
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q1o: Almost all (91%) said “yes”, they expect to continue working in the travel
industry after the crisis. This is a clear indication that travel industry professionals
are not only a resilient group but very optimistic about the future of the travel
industry. Only 9% indicated they will not continue in the industry.

Question: Do you expect to continue working in the travel industry after the crisis?

Yes 91%

No, I'm retiring I 4%

No, | no longer believe in it and
will reorient myself towards 3%
something else

No, I'm changing fields 2%
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RESULTS

The impact of COVID -19 on Canada’s travel industry

Q11: The large majority (84%) gave Paxnews a favourable rating on the overall
COVID-19 coverage provided to the trade. Nearly half (46%) reported the coverage
as being “excellent”.

Rated on a scale of 1 to 5, where 1 means “not good at all” and where 5 means “excellent”

Question: How would you rate Pax News’ overall coverage of the COVID-19 pandemic for Canada’s travel trade?

5 46%
3 13%
2 2%
1 I 0%
0 I 0%
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q12: Of the travel trade news outlets in English Canada providing coverage on the
COVID-19 pandemic, Paxnews received the highest overall rating by nearly half of the
respondents (48%).

Question: How would you rate the overall coverage of the COVID-19 pandemic as provided by each of the following Canadian travel trade news outlets?

Pax News 48%

Travel Pulse Canada

37%

Travel Press

36%
Open Jaw
TravelWeek Daily

34%
34%

Travel Industry Today

32%

Travel Market Report 32%
Pax News west |
Travel Courier | -
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RESULTS The impact of COVID -19 on Canada’s travel industry

Q13: Over half (54%) of respondents reside in Ontario, while three in
tenrespondents live in western Canada.

Question: What province do you live in?

Ontario 54%
British Columbia _ 17%

Alberta 10%

Quebec 7%

Saskatchewan [l 3%
Manitoba - 3%
Nova Scotia 2%
New Brunswick [l 2%
Newfoundland and Labrador [] 1%

Prince Edward Island 0%

Yukon, Northwest Territories and

Nunavut 0%
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